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‘ancient and holistic he.::nling system that originated in
_ “ India over 5,000 years ago. -
. Revered as the “Mother of All Healing,” Ayurveda ‘ T
- is deeply rooted in Vedic wisdom, focusing on creating |-
6! harmony between the mind, body, and spirit.

Ayurveda, known as “The Science of Life,” is an

‘ '__‘ For thousands of years, this profound knowledge has
. ‘been preserved and passed down through an oral tra—

. dition, from enlightened masters to their devoted disiples—

guudlng humanity toward natural balance, wellness, and "

longewty s




To become a trusted
_ global wellness brand that
revives the ancient wisdom
of Ayurveda and integrates

it with modern lifestyles—

empowering people to live a : 2
_ healthy, balanced,and
A\ fulfilng life naturally. 5 -
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" OURVISIONANDMISSION " .

=N
MWz VISION — = S of

To promote holistic well-being
through authentic Ayurvedic -
principles. To offer :

natural, safe, and effective

wellness solutions.

To educate and inspire - *|}|

individuals to adopt a preventive’.

_and balanced lifestyle. T‘
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Year Amou nt
1940 10
1960 100
1980 1000
2000 10000
2020 100000
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Why Network Marketmg"
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5, (10% - 2

";-TRADITIONAL e
- BUSINESS

. High Investment 5
: Marketmg Place

: Employees Reqmr_e :
Time (8+12 hr. Daily)
. No work No Income
.100% Risk -

..Limited Income

0%)

6”" o

 NETWORK  °
'MARKETING ||

. Low Investment _
. No Marketmg ,Place <3

. No Employees‘”Requiré
. Own Tlme For Work |y
: Passwe Income .

: No Rlsk Involved
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ARE YOU READY TO
 ACHIEVE -
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:, +._TYPES OF BONUS 4
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D hetall Profit TN .‘-‘r'--,'f_-“ . -
@® Direct Sponsor Bonus -
v/} Matching Bonus

(v Sponsor Matchu‘i"g Bonus
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S.No. 'Package Name i:).P. B.V. Cgsgliﬂg Mgffnhj';g
1 @ SILVER 2200 | 2000 [10000 10%
2 | & GoLp 11,000 | 10,000 |20,000| 12%
3) |® PLATINUM | 22,000 | 20,000 30,000 149,
4 | ¥ rRUBY 44,000 | 40,000 50,000, 16%
5 | W DIAMOND 88,000 80,000 100,000 18%
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MATCHlﬁE BONUS ;

e o
ey Sr No. Package Name  Matching Bonus

w 4 My f
1 ® Silver 10%




'SPONSOR MATCHING BONUS -

%
LU
50% BonusOnAII J

" Sponsor Matchlng Bonus ™ iy

s ‘\ / ' \ 50%ofMatch|ng h \
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'iﬂf;f'74,:lf3y; ,.*'5ﬁ;}'b?.i';h-"ihjé*"t: =
S.NO. CLUB RANK | BONUS 3) PAYOUT @) | UPGRADE G, TEAM PAIRS TOTAL BONUS
1st Club 800 | 400 400 Nil 400
| 2ndclub | 3,000 | 1,500 | 1,500 | 2Pair | 1,900
3rd Club 11,000 | 5,500 5500 | 5Pairs @ 7,400
4th Club | 40,000 | 20,000 | 20,000 | 10 Pairs  27,400.
_ 5th Club | 1,50,000 75,000 | 75,000 | 25 Pairs 1,02,400
: 6th Club | 5,60,000 2,80,000 | 2,80,000 50 Pairs 3,82,400
- 7th Club  21,00,00010,50,000/ 3,000,000 100 Pairs 14,32,400

25Cr.

3Cr

80,00,000 40,00,000 54,322,400 250 Pairs 54,32,400
No Upgrade 500 irs 00




- TODAY'S
WELCOM E,

15t Achiever 25% Of 1% C. TO
. 2nd Achiever 15% Of 1% C.T.O.

| -3 Achiever 10% Of 1% CT.O. |-
- [ AllAchiever 50% Of 1% C.T.0., T

Y 5TH DIRECT ACTIVE SPONSOR C T.O. 1% ROYAL AYE
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REWARDS AND AWARDS

i (LIFE TIME) o
%" | 1-BRONZE | 2-STAR | | 3-SUPERSTAR | [r*

Pair | DOMESTIC Toun_ .-! &

TROLLEY BAG 2




. REWARD&AWARD - .%
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| 100 Pair Pair 500 Pair
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REWARD & AWARD
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DIAMOND

w‘* BLUE
DIAMOND

» 25,000 Pair +* &
j Mercedes GLS &

International Tour
i

& BLACK

DIAMOND
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1,00,000 ° 0,000

VI"a . Farm house
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il s.NO. RANKS PAIRS | REWARDS o
I @ BRONZE 10 SUIT LENGTH 5
2 # STAR R I5 TROLLEY BAG
3 | # SUPERSTAR | = 50 | DomEesTIC TOUR
4 @ SILVER 100 TABLET
5 | ® GoLp 250 GOA TOUR
6 | @ PLATINUM 10]0) FOREIGN TOUR B |
7 | ® rRuBy 1,000 | BIKE/1LAKH CASH
8 | @ EMERALD 2500 | DZIRE / 2,5 LAKH CASH R
Il 9 | % SAPPHIRE ~ 5000 | GRETA/5 LAKHICASH i
Il || 10 | & DiamonD 10,000 | MGHECTOR/ 10 LAKHCASH =+ |
‘11 | % BLUE DIAMOND 25,000 | MERCEDES GLS / 25 LAKHCASH |
13__ ; ;’-‘.’-.-‘_iLACK DIAMOND 50,000 | DEFENDER/ 50 LAKH CASH
13 W ROYALDIAMOND | 1,00,000 | ViLLA/1CR. CASH T |
i 14 | 3 CrRowNDIAMOND | 2,50,000 FARM HOUSE / 3 CR.CASH - et |
| 15. | &+ AMBASSADOR  5,00,000 | 7Cr.Cash + 7 Lakh Monthly & 2 Time Nominee | I} [l
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REPURCHASE

REPURCHASE

(TEAM A) (TEAM A) (10%) ar T |
1 1,00,000 -~ 1,00,000 . 2%- | = TRAVELLING FUND
2 3,00,000 3,00,000 2% ~ LDP FUND
3 -5,00,000 5,00,000 2% . M&SFUND
4 10,00,000 10,00,000 2% CAR FUND
5 25,00,000 . | 25,00,000 2%

FUTURE FUND -~
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FRANCHISE TYPES FRANCHISE | BONUS (%) | ‘MONTHLY i
INVESTMENT : INCENTIVES .
. , ' (FIRST 12 MONTHS) ||
@ Home Franchise | = 30,000 2% ~Nil »
% Mini Franchise 1,00,000 3% 1% Monthly
¥ Town Franchise : 3,000,000 4% 1.5% Monthly .
¥ Super Franchise 10,00,000 5% 2% Monthly |
® District Franchise | 30,00,000 6% 25%Monthly = |
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FAMILY SUPPORT FUN D R,
“After completmg 100 pairs, 3% of the payout

‘will be contributed to Family Support. In

the event of an unforeseen tragedy, this amount
,‘.;_-",#:-. F & e P o e

. ¢ k. wﬂl be paid mOnthly for a 11fet1me to .';&};,' __f'_ ,. (pe
(i : i ~ the reglstered nomlnee. S
; Sl | A
v ; | (100 pairs ke baad payout ka 3% Family
‘ support Fund ke liye hoga, jo tragedy
mein nominee ko lifetime monthly diya jayega)
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TERMS & CONI IOS %

Q Deduction 5% Admin 2% TDS 3% Farnlly support.

Q 2 Direct sponsor are ¢

-

Company club bonus mnnthl!.»' payout 3 v el

Repurchase bonus and company turnover payout monthly.

2000BV business value compulsory for activation.

All registered holidays payouts do not distribute. Next
day will credit in your account.

Family support fund allows after completing 50 pairs. * . .
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